
Challenge
The production of cheap meat is directly linked to some of the biggest environmental threats of our generation, 

including climate change, deforestation, extinction, as well as air, soil, and water pollution.  As the biggest fast-

food chain in the world, McDonald’s is in the advantageous position to establish itself as a global leader in  

ecological food. With the aim to put pressure on the fast food giant to eliminate their use of genetically- 

modified animal feed, Greenpeace turned to the jovoto crowd for outside-of-the-box campaign ideas.

powered by mass collaboration #MCGEN

ENVIRONMENTAL ACTIVISM 

This was a public project; 70 000 

creatives were invited to participate 

and voice their opinion in a global 

crowdstorm.

A total of €9 000 ($ 10 300) was 

awarded to the creatives, 

including 3 jury prizes and 10 

community prizes.

A project jury included 

Greenpeace sustainability experts 

and star chef / TV personality 

Sarah Wiener.

A social and press strategy boosted 

crowdstorm engagement, 

and generated additional traction 

and visibility for Greenpeace.

SET-UP

PROCESS

The challenge was 
transformed into a creative 
task. This task was then 
shared publicly on jovoto 
and via social media.

The social creative process 
involved creatives 
submitting ideas, getting 
feedback, and collaborating 
with one another.

At the end of the 6-week 
submission period, 390 
ideas were submitted with 
over 980+ variations.

Ideas were then evaluated 
by the public, by jovoto 
creatives and by the expert 
jury.

The winning ideas were 
featured across the social 
web, with 1.7 million 
reached on social media.
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Contact Us

Elizabeth von Loewen
Berlin, Germany 

jovoto GmbH   
eloewen@jovoto.com

+ 49 (0)30 . 802 08 78 - 00

„Crowdstorming on jovoto not only gives us hundreds of outside-
of-the-box campaign ideas to choose from, but we also get to connect 
with an engaged community and generate added visibility through 
press and social media.“ – Volker Gaßner, Head of Press & Social Media at Greenpeace e.V.

CAMPAIGN HIGHLIGHTS:

WINNING IDEAS

FIND OUT MORE AT mcgen.jovoto.com

About Us
jovoto is an online crowdstorming platform, where brands and organisations go to solve design 

and innovation challenges with a global community of creative professionals. The community today consists 

of 80 000 creative professionals from architects to industrial designers and artists, from 153 countries.

The campaign led to a major win for Greenpeace and environmental activists 
worldwide. In September 2015, McDonalds Germany announced that they 
would abandon their use of genetically-modified livestock feed. 

Inside Out by Denkdifferent, Flip them the bird! by Lazl, Food Chain by Hellotommy, some things should not be changed by Aris, Hungerstreik by Crossthelime, (K)ein Huhn by Pinstripe

390 
entries & 980+ idea 

variations

558 
participants from 

52 countries

1.7 million
reached on social 

media

800 000+ 
reached via print 

media


